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HEADLINE RESULTS 

The survey was done to find out what local people felt were the biggest planning issues for out 

area, so we can make sure that these are covered in our Neighbourhood Plan. 

Local communities, under the Government’s localism agenda, can write planning policies for 

their own area. A Neighbourhood Plan is about local issues and allows the community to take 

responsibility for local issues. It cannot stop current approved plans but will influence where 

future developments take place and what they might look like.  

In Christchurch a comprehensive survey was undertaken in February and March 2021, involving 

all residents, schools and businesses. It was widely advertised with flyers delivered to most 

properties and a Facebook page set up.  

1,281 responses were received, most of which came from those aged 45-74. There was only a 

10% response from those aged under 34, whereas they make up more than 30% of the 

population.  

The overwhelming response is that residents rated Christchurch as a good place to live, with 

some outstanding features. The average rating for the town was 4 out of 5 stars. With 28% 

rating it “as a fantastic place to live”. By far and away the main feature valued of being in 

Christchurch is its location. There was great emphasis on the waterfront and open/green spaces. 

People are particularly proud of; the harbour; Priory Church; rivers Avon and Stour; Stanpit 

Marsh; and the Quomps. Under 10% were proud of Saxon Square. 

When asked what one thing you would like to change, the majority voted for: more independent 

shops for food, clothes and craft and also improved parking. 

People’s main concerns are: increased traffic congestion; closure of local shops and services; 

and for the under 34’s price of housing. 

Nearly 46% want better traffic management, with the second highest response being for better 

cycling/walking opportunities.   

When asked “What would be most beneficial for the area?” 50% suggested accessible green 

space, town centre support, improving traffic and building an outer by pass. 

People felt what the town centre needed was to improve the vitality and diversity of retail units, 

as well as more cultural events. 

In summary, based on the feedback, five themes have been identified to be covered in the 

Neighbourhood Plan: 

→ Walking, cycling and traffic; 

→ Green spaces and landscape; 

→ Town Centre and community facilities; 

→ Design and historic character; and 

→ Place making opportunities. 
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HOW THE SURVEY WAS DONE 

As Covid-19 restrictions prevented face-to-face meetings and 

events, the consultation was done as an online survey (with 

printed copies were available at two locations) and widely 

advertised using a range of local press and media as well as a 

household flyer delivered to almost every property in the area.  

This included using local business publications / databases 

(online) and also contact with the local schools. 

A dedicated Neighbourhood Plan website, Facebook page, 

Instagram account and Linked In pages were set up. 

There was also a free  prize draw advertised as an incentive to 

complete and return the survey – with the winning prize a lunch 

/ dinner for 2 at the Captain’s Club. 

There were slightly different versions of the survey available for 

businesses and children so that the questions asked were relevant to the respondent. 

 The survey ran from 1 February - 15 March 2021.    

Over 14,000 flyers delivered 

to local addresses 

Articles in The Mudeford 

Mag, Christchurch Eye and 

New Milton Advertiser 

Posted on local Facebook / 

Next Door websites 

Local resident and business 

organisations contacred 

Posters and banners put up 

in key locations 
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WHO RESPONDED? 

We received 1281 responses, representing about 4% of the estimated population (of just over 

36,000 people), which gave enough responses from which to take some useful data.  This 

included 34 responses local businesses and organizations operating in the area, and 18 from 

school-aged children (up to 16 years old). 

As the respondents told 

us which area they lived 

in and what age 

category they fell within, 

we could also check we 

had a good distribution 

of responses and could 

use the information to 

see whether issues are 

more concentrated in 

certain areas and/or age 

groups which may need 

to be considered in 

formulating the plan.   

Whilst we had surveys 

from across the area, 

the most returns were 

from Priory ward 

(including Town Centre, 

Purewell and Barrack 

Road areas) which 

account for about 30% 

of the total responses, 

closely followed by Jumpers and St Catherine’s ward with 29%.  

The age profile of the 

returns showed the 

highest response rate in 

the older age groups with 

about half of all 

responses from people 

aged between 55-74.  

There were far fewer 

responses from people in 

the younger age groups 

(under 34) with these 

making up less than 10% 

of total responses 

(whereas they make up 

more than 30% of the 

population).   

30% 

6% 

29% 10% 

16% 

from outside the area (eg 

Burton or Highcliffe) 
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WHAT PEOPLE FELT ABOUT THE AREA 

The survey asked respondents to rate Christchurch and the Town Centre 

on a scale of 1-5 (1 being the lowest (poor), 5 being the highest 

(fantastic)). The average rating for Christchurch ‘as a place to live’ was 

4.0 out of 5 (and over a quarter (28.04%) rated it as ‘a fantastic place’ to 

live (5 stars)). The average rating for the Town Centre, however, was 

slightly lower at 3.1 out of 5. 

WHAT DO PEOPLE VALUE ABOUT BEING IN CHRISTCHURCH? 

The comments made on open-ended question (Q2)“What one thing would you say is best about 

being in Christchurch?” have shown that by far and away the main feature valued about being in 

Christchurch, mentioned by more than half of the respondents, is to do with the location of the 

town.   

 

 

 

 

 

 

 

 

 

 

 

 

Those who valued ‘location’ made an emphasis on the ‘waterfront’ (212 mentions) and ‘open / 

green spaces’ (168 mentions). Location was followed by the ‘character’ of the town with an 

emphasis on the charm, beauty, attractiveness, peacefulness, the unspoilt nature of the town, 

the good quality of life it provides (173 mentions), and aspects relating to its history & heritage 

ranked 3rd (with 123 mentions). 

The question “Which images do you think represent Christchurch in a positive way today?”, 

where respondents selected those images they are proud of, showed that: the Harbour; the 

Priory and the High Street; Stanpit Marsh; along the River Avon and (to a lesser extent) the 

Stour were generally viewed very positively by local residents.  The Quomps and views from St. 

Catherine’s Hill were also well liked (particularly by the residents living in those areas).  Very few 

people (under 10%) were proud of Saxon Square.  Other sites in and around Christchurch that 

were mentioned included: 

→ Mudeford (278 mentions) 

→ Beaches (in general) (192 mentions) 

→ Highcliffe (101 mentions) - outside NP limits 

→ Hengistbury Head (92 mentions) - outside NP limits 

→ Historical Christchurch (75 mentions) 

Christchurch: 

 

Town Centre: 
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WHAT DO PEOPLE WANT TO CHANGE OR IMPROVE? 

✓✓ 

✓✓ 

✓✓ ✓ 

✓ 

✓ 

✓✓ 

✓✓ 
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The top priority for change (as identified in the open-ended question “What one thing would you 

most like to change about the town centre or the area where you are based?”) was the range of 

shops and retail (with 360 mentions).  On this particular topic, comments focused on the desire 

to see small, local, independent shops; including more food shops (e.g. butcher, greengrocer, 

fishmongers, bakery...); more clothes shops for all age and gender groups; improved market 

which better reflects the local character of the town.  Other suggestions included artisan or 

“themed" food centres; more shops for teens and children; more traditional shops (e.g. 

haberdashery, wool/linen shops, electrical goods ...), craft and art material shops, more antique 

shops and tourist/gift shops.  More social events and activities; better public spaces; improved 

mobility and parking were other common themes. 

WHAT ARE PEOPLE MOST CONCERNED ABOUT? 

To identify the major concerns over the future of Christchurch, the respondents were asked to rate 

their level of concern for potential problem areas.  The main points emerging from the question 

(Q9) “Thinking about the future of Christchurch – are you particularly concerned about any of the 

following?” showed that the top five concerns were focused on increased traffic congestion 

(77.3%); closure of local shops and services (64.2%); loss of green spaces and wildlife 

areas (59.4%); increased air pollution (51.2%) and loss of historic buildings (48.5%). 

Although there was some variation across age groups, traffic congestion, loss of green 

spaces and air pollution were key issues for all age groups.  However, the closure of local 

shops and services, which is the 2nd highest in average for all local residents, ranked only the 

7th for those aged under 34 years, who were much more concerned about the lack of things 

for young people to do and the price of housing.   

When we look at the variations across different locations, increased traffic congestion was a 

particularly common concern for respondents from Friars Cliff.   

In comparison, the lack of job opportunities and bus services did not appear to be major 

concerns for local residents. 

WHAT DOES THE AREA NEED? 

Respondents were also asked two similar questions: 

 
All local residents 

Very Concerned 

Rank 

(Average) 

Rank (for 

Under-34) 

Increased traffic congestion 905 77,3% 1 1 

The closure of local shops and services 771 64,2% 2 7 

The loss of our green spaces and wildlife  706 59,4% 3 3 

Increased air pollution 603 51,2% 4 5 

The loss of historic buildings 573 48,5% 5 6 

The dangers of getting about on foot / cycle 446 38,1% 6 10 

The lack of things to do for young people 419 34,9% 7 4 

Increased flooding 404 33,8% 8 8 

The price of housing 398 32,6% 9 2 

The lack of job opportunities 287 23,5% 10 9 

Getting about by bus 142 11,1% 11 11 
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• “What do you think your local area (where you live) would most benefit from having more 

of?” (with the option to tick up to three choices) 

• Thinking about the whole Christchurch area, what priority would you give the following?  

(and for this they could indicate for each option how important it was on a scale of 1 to 5). 

The responses to first question showed 

that, whilst answers did vary, people 

tend to agree that more / better traffic 

management would be of greatest 

benefit to their area, as this was selected 

by near half (45.9%) of respondents.  It 

was followed by better cycling / 

walking opportunities (38.2%), more 

accessible green spaces (28.9%), 

more shops and services (24.5%) and 

more arts and entertainment venues 

(24.1%). 

A broadly similar response was received 

to the second question, although green 

spaces and the town centre were more 

likely to be considered as ‘very 

important’ and slightly lower priority 

given to traffic measures.   

Further down the list of priorities, 

the type and mix of housing and 

employment was seen to be 

more important that the quantity. 

  

What would 

your area most 

benefit having 

more of… 
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Similarly, community facilities and recreation needs were slightly more supported in the 

middle-aged (35-44) and younger (under 34) age groups.  Comparatively, parking issues were 

seen as less important by the younger age groups, and the benefits of cycling / pedestrian 

routes were not seen as significant by older respondents (in the over-75 age bracket). 

 
Score 

(average) 

Rank 

(Average) 

Rank (for 

Under-34) 

having accessible green spaces, wildlife and trees 4.5 1 1 

supporting the town centre to adapt with the economy 4.3 2 2 

improving traffic flows by local road improvements 4.2 3 3 

having local neighbourhood centres 3.9 4 6 

having better pedestrian and cycle route links 3.9 5 4 

more ‘eco-friendly’ buildings 3.8 6 5 

building an outer bypass 3.8 7 10 

having a mix of employment to meet local needs 3.6 8 7 

having more ‘beautiful’ buildings 3.6 9 11 

having a mix of housing that meets local needs 3.6 10 8 

improving local bus and train services 3.4 11 12 

identifying more sites for affordable housing 3.1 12 9 

identifying more sites for different business uses 3.0 13 13 

providing more car parking 3.0 14 14 

Although there was some variation across age groups, there was no clear change in the top 

three choices.  Whilst housing needs were more supported in the younger age groups (ranked 

4th) in relation to the first question in terms of what was needed in their local area, this issue was 

not given as high a priority in the second question.  There was a reasonably consistent message 

in terms of the top three priorities:  

Whilst there were mixed views on the need for more parking, and it was certainly not a major 

concern for many residents, it was more likely to be mentioned as a significant concern for local 

businesses.  

When we look at the variations across different locations, whilst there was only marginal 

variations, we can see better traffic management was slightly more supported in Friars Cliff ward 

than on average, cycling and walking opportunities were more likely to be supported in Stanpit 

and Mudeford ward.  More accessible green spaces scored slightly higher in Grange ward and 

more shops and services was slightly more supported in Priory ward (31.5%). 

WHAT DOES THE TOWN CENTRE NEED? 

The comments made on the question “Is there anything else you think is particularly missing in 

our town centre?”, this showed the most important factor lacking in the town centre is by far and 

away the vitality and diversity of the shop and retail units (mentioned by 344 respondents). 

→ having accessible green spaces, wildlife areas and tree cover 

→ supporting the town centre to adapt with the changing economy 

→ improving traffic flows by local road improvements 
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This was followed by lack of social events and activities (with 88 mentions) and 

lack/inefficiency of public spaces (with 66 mentions). General comments focused on the 

desire to see more attraction and activity for all age groups; more cultural events; more sports 

facilities and more evening entertainment (night economy).  

As for the concerns over public spaces, comments suggested the improvement of town centre’s 

and Saxon Square’s ability to provide more appropriate opportunities for walking, meeting, seating 

and eating.  

We also used some pictures of ‘Old Christchurch’ to ask whether there was anything we could  

learn from the past, to make the town better.   

General comments from this perspective focused on the desire to see a better variety of 

shops, and that it would be good if there could be less traffic.  Several respondents suggested 

bringing back the old tramway (27 mentions).  In terms of design and heritage issues, there was 

general consensus on the need to preserve and enhance our historic townscape. 
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WHAT SHOULD BE THE FOCUS FOR OUR NEIGHBOURHOOD PLAN? 

To understand respondents’ opinions 

about the aspects that make places 

work well, respondents were asked 

what they thought was important “to 

get right”.  They were given seven 

possible choices (and could select up 

to three answers).   

Whilst retaining historic buildings and 

local features, green spaces and local 

character were the most popular 

answers, there was a lot of support for 

all of the options.  Again, affordability 

of new homes and businesses, was 

more likely to be chosen by younger 

people (under 35 years).  

 

 

 

 

Based on the feedback that we have received, we have identified 5 key themes / topics to focus 

on in our Neighbourhood Plan.  These pull together the key concerns, problems, needs and 

potential for change in our area.  These are: 

Our next step is to look further into some of the previous work on these topics and the current 

and emerging Local Plan policies, in order to identify possible projects and policies that our 

Neighbourhood Plan could add.  We can return to the survey results to look further at specific 

issues, as well as work with the many volunteers who put their names forward to help. 

 

→ Green Infrastructure: enhancing and expanding local green 

spaces, wildlife areasand tree cover 

→ Shops and services: supporting the town centre and our local 

community facilities 

→ Getting about: improving opportunities for walking and cycling and 

the way traffic flows are managed 

→ Design and heritage: creating better buildings through design and 

preserving and respecting the area’s historic character  

→ Place-making opportunities: identifying where and how areas 

may change for the better and providing guidance on how to these 

changes can reflet local needs and aspirations. 


